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NEWEST / CURRENT 7 Days - 03/07/23 to 03/14/23 # Min Max Avg Status    KEY: = No change <- Weakened -> Strengthened
SPECIALTY RETAIL Weakened 71 -23% 16% -7% 5 Average . . . . . . . . . . . <- <- <- <- . . . . . . . . .
SPECIALTY RETAIL - Apparel Stores Weakened 22 -23% 12% -6% 6 Weak . . . . . . . . . <- <- <- . . . . . . . . . . . .
SPECIALTY RETAIL - Auto Dealerships Weakened 15 -23% 4% -8% 4 Strong . . . . . . . . . . . . . . . <- <- <- <- <- . . . .
SPECIALTY RETAIL - Jewelry Stores Unchanged 1 -4% -4% -4% 3 Stronger . . . . . . . . . . . . . . . . . . . . . = . .
SPECIALTY RETAIL - Music & Video Stores Unchanged 1 -4% -4% -4% 3 Stronger . . . . . . . . . . . . . . . . . . . . . = . .
SPECIALTY RETAIL - Specialty Retail Weakened 26 -22% 2% -8% 5 Average . . . . . . . . . . <- <- <- <- <- . . . . . . . . .
SPECIALTY RETAIL - Sporting Goods Stores Weakened 5 -12% 1% -6% 5 Average . . . . . . . . . . . . <- <- <- <- . . . . . . . .
SPECIALTY RETAIL - Toy & Hobby Stores Strengthened 1 16% 16% 16% 1 Strongest . . . . . . . . . . . . -> -> -> -> -> -> -> -> -> -> -> ->
. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .
. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

NEWER 7 Days - 02/28/23 to 03/07/23 # Min Max Avg Status    KEY: = No change <- Weakened -> Strengthened
SPECIALTY RETAIL Unchanged 71 -40% 14% -1% 4 Strong . . . . . . . . . . . . . . = . . . . . . . . .
SPECIALTY RETAIL - Apparel Stores Unchanged 22 -7% 7% -1% 5 Average . . . . . . . . . . . = . . . . . . . . . . . .
SPECIALTY RETAIL - Auto Dealerships Unchanged 15 -6% 4% 0% 3 Stronger . . . . . . . . . . . . . . . . . . . = . . . .
SPECIALTY RETAIL - Jewelry Stores Unchanged 1 0% 0% 0% 3 Stronger . . . . . . . . . . . . . . . . . . . . . = . .
SPECIALTY RETAIL - Music & Video Stores Unchanged 1 -4% -4% -4% 3 Stronger . . . . . . . . . . . . . . . . . . . . . = . .
SPECIALTY RETAIL - Specialty Retail Strengthened 26 -40% 9% -1% 4 Strong . . . . . . . . . . . . . -> -> . . . . . . . . .
SPECIALTY RETAIL - Sporting Goods Stores Strengthened 5 -2% 14% 3% 4 Strong . . . . . . . . . . . . . . -> -> . . . . . . . .
SPECIALTY RETAIL - Toy & Hobby Stores Unchanged 1 -1% -1% -1% 5 Average . . . . . . . . . . . . = . . . . . . . . . . .
. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .
. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

OLDER 7 Days - 02/21/23 to 02/28/23 # Min Max Avg Status    KEY: = No change <- Weakened -> Strengthened
SPECIALTY RETAIL Strengthened 71 -16% 18% 0% 4 Strong . . . . . . . . . . . . -> -> -> . . . . . . . . .
SPECIALTY RETAIL - Apparel Stores Strengthened 22 -6% 18% 1% 5 Average . . . . . . . . -> -> -> -> . . . . . . . . . . . .
SPECIALTY RETAIL - Auto Dealerships Strengthened 15 -6% 12% 0% 3 Stronger . . . . . . . . . . . . . . . . . -> -> -> . . . .
SPECIALTY RETAIL - Jewelry Stores Strengthened 1 -3% -3% -3% 3 Stronger . . . . . . . . . . . . . -> -> -> -> -> -> -> -> -> . .
SPECIALTY RETAIL - Music & Video Stores Weakened 1 -5% -5% -5% 3 Stronger . . . . . . . . . . . . . . . . . . . . . <- <- <-
SPECIALTY RETAIL - Specialty Retail Weakened 26 -16% 9% -1% 5 Average . . . . . . . . . . . . . <- <- . . . . . . . . .
SPECIALTY RETAIL - Sporting Goods Stores Unchanged 5 -9% 1% -2% 4 Strong . . . . . . . . . . . . . . = . . . . . . . . .
SPECIALTY RETAIL - Toy & Hobby Stores Unchanged 1 -5% -5% -5% 5 Average . . . . . . . . . . . . = . . . . . . . . . . .
. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .
. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

OLDEST 7 Days - 02/14/23 to 02/21/23 # Min Max Avg Status    KEY: = No change <- Weakened -> Strengthened
SPECIALTY RETAIL Weakened 71 -16% 76% -3% 5 Average . . . . . . . . . . . . <- <- <- <- . . . . . . . .
SPECIALTY RETAIL - Apparel Stores Weakened 22 -11% 2% -6% 6 Weak . . . . . . . . <- <- <- <- <- <- . . . . . . . . . .
SPECIALTY RETAIL - Auto Dealerships Weakened 15 -12% 2% -5% 4 Strong . . . . . . . . . . . . . . . . . <- <- <- <- . . .
SPECIALTY RETAIL - Jewelry Stores Weakened 1 -4% -4% -4% 5 Average . . . . . . . . . . . . . <- <- <- <- <- <- <- <- <- <- <-
SPECIALTY RETAIL - Music & Video Stores Unchanged 1 -6% -6% -6% 1 Strongest . . . . . . . . . . . . . . . . . . . . . . . =
SPECIALTY RETAIL - Specialty Retail Weakened 26 -16% 76% -1% 4 Strong . . . . . . . . . . . . . . <- <- . . . . . . . .
SPECIALTY RETAIL - Sporting Goods Stores Weakened 5 -6% 4% 0% 4 Strong . . . . . . . . . . . . . . <- <- . . . . . . . .
SPECIALTY RETAIL - Toy & Hobby Stores Unchanged 1 -6% -6% -6% 5 Average . . . . . . . . . . . . = . . . . . . . . . . .
. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .
. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Lower Strength            STRENGTH CHANGE          Higher Strength

. . . . .

. . . . .

Weakened Unchanged Strengthened Weakened 5 Average

Unchanged Unchanged Unchanged Strengthened 1 Strongest

Unchanged Weakened Unchanged Unchanged 3 Stronger

Weakened Weakened Strengthened Weakened 5 Average

Weakened Strengthened Unchanged Weakened 4 Strong

Weakened Strengthened Unchanged Unchanged 3 Stronger

Weakened Strengthened Unchanged Weakened 5 Average

Weakened Strengthened Unchanged Weakened 6 Weak
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1 week 03/07/23 to 03/14/23
Sector Sub-Industry Company Rank Rank Ticker % Chg Status    KEY: = No change <- Weakened -> Strengthened
Consumer SPECIALTY RETAIL - Apparel Stores Chico's Fas Inc 0.0 1 CHS 1% 2 Very Strong . . . . . . . . . . . . . . . . . . . . . . = .
Consumer SPECIALTY RETAIL - Apparel Stores Guess? Incorporated 0.0 2 GES -2% 3 Stronger . . . . . . . . . . . . . . . . . . . . . = . .
Consumer SPECIALTY RETAIL - Apparel Stores Urban Outfitters Inc 0.0 3 URBN -4% 3 Stronger . . . . . . . . . . . . . . . . . . . . . <- <- <-
Consumer SPECIALTY RETAIL - Apparel Stores Abercrombie & Fitch Co 0.0 4 ANF -6% 3 Stronger . . . . . . . . . . . . . . . . . . . . -> -> . .
Consumer SPECIALTY RETAIL - Apparel Stores J Jill Inc 0.0 5 JILL -7% 3 Stronger . . . . . . . . . . . . . . . . . . . . . <- <- <-
Consumer SPECIALTY RETAIL - Apparel Stores Children''s Place Inc 0.0 6 PLCE 0% 3 Stronger . . . . . . . . . . . . . . . . . . . . = . . .
Consumer SPECIALTY RETAIL - Apparel Stores Stitch Fix Inc 0.0 7 SFIX 5% 4 Strong . . . . . . . . -> -> -> -> -> -> -> -> -> . . . . . . .
Consumer SPECIALTY RETAIL - Apparel Stores Shoe Carnival Inc 0.0 8 SCVL -4% 4 Strong . . . . . . . . . . . . . . = . . . . . . . . .
Consumer SPECIALTY RETAIL - Apparel Stores Ross Stores Inc 0.0 9 ROST -6% 5 Average . . . . . . . . . . . . = . . . . . . . . . . .
Consumer SPECIALTY RETAIL - Apparel Stores Duluth Holdings 0.0 10 DLTH 12% 6 Weak -> -> -> -> -> -> -> -> -> . . . . . . . . . . . . . . .
Consumer SPECIALTY RETAIL - Apparel Stores American Eagle Outfitters Inc 0.0 11 AEO -3% 6 Weak . . . . . . <- <- <- <- <- <- <- . . . . . . . . . . .
Consumer SPECIALTY RETAIL - Apparel Stores Buckle Inc 0.0 12 BKE -4% 7 Weaker . . . . . <- <- <- <- <- <- <- <- . . . . . . . . . . .
Consumer SPECIALTY RETAIL - Apparel Stores Nordstrom Inc 0.0 13 JWN -15% 7 Weaker . . <- <- <- <- <- <- <- . . . . . . . . . . . . . . .
Consumer SPECIALTY RETAIL - Apparel Stores Bath & Body Works Inc 0.0 14 BBWI -9% 8 Very Weak . <- <- <- <- <- <- . . . . . . . . . . . . . . . . .
Consumer SPECIALTY RETAIL - Apparel Stores Citi Trends Inc 0.0 15 CTRN -9% 8 Very Weak . <- <- <- <- <- <- . . . . . . . . . . . . . . . . .
Consumer SPECIALTY RETAIL - Apparel Stores Capri Holdings Limited 0.0 16 CPRI -11% 8 Very Weak . <- <- <- <- <- . . . . . . . . . . . . . . . . . .
Consumer SPECIALTY RETAIL - Apparel Stores Tilly's` Inc. 0.0 17 TLYS -12% 8 Very Weak . <- <- <- <- <- <- <- <- <- <- <- <- . . . . . . . . . . .
Consumer SPECIALTY RETAIL - Apparel Stores Gap Inc 0.0 18 GPS -18% 8 Very Weak . <- <- <- <- <- <- <- <- <- <- <- <- <- <- <- <- <- <- <- <- <- . .
Consumer SPECIALTY RETAIL - Apparel Stores Cato Corporation (the) 0.0 19 CATO -4% 9 Weakest = . . . . . . . . . . . . . . . . . . . . . . .
Consumer SPECIALTY RETAIL - Apparel Stores Lands End Inc 0.0 20 LE -5% 9 Weakest = . . . . . . . . . . . . . . . . . . . . . . .
Consumer SPECIALTY RETAIL - Apparel Stores Designer Brands Inc 0.0 21 DBI -13% 9 Weakest = . . . . . . . . . . . . . . . . . . . . . . .
Consumer SPECIALTY RETAIL - Apparel Stores Genesco Inc 0.0 22 GCO -23% 9 Weakest <- <- <- <- <- <- <- <- <- . . . . . . . . . . . . . . .
Consumer SPECIALTY RETAIL - Auto Dealerships Copart Inc 0.0 1 CPRT -2% 1 Strongest . . . . . . . . . . . . . . . . . . . . . . . =
Consumer SPECIALTY RETAIL - Auto Dealerships Penske Automotive 0.0 2 PAG -7% 1 Strongest . . . . . . . . . . . . . . . . . . . . . . . =
Consumer SPECIALTY RETAIL - Auto Dealerships Cars.com Inc 0.0 3 CARS -7% 1 Strongest . . . . . . . . . . . . . . . . . . . . . . . =
Consumer SPECIALTY RETAIL - Auto Dealerships Rush Enterprises Inc Cl A 0.0 4 RUSHA -6% 3 Stronger . . . . . . . . . . . . . . . . . . . . . <- <- <-
Consumer SPECIALTY RETAIL - Auto Dealerships Group 1 Automotive Inc 0.0 5 GPI -8% 3 Stronger . . . . . . . . . . . . . . . . . . . . . <- <- <-
Consumer SPECIALTY RETAIL - Auto Dealerships Sonic Automotive Inc 0.0 6 SAH -9% 3 Stronger . . . . . . . . . . . . . . . . . . . . . <- <- <-
Consumer SPECIALTY RETAIL - Auto Dealerships Autonation Inc 0.0 7 AN -9% 3 Stronger . . . . . . . . . . . . . . . . . . . . . <- <- <-
Consumer SPECIALTY RETAIL - Auto Dealerships Asbury Automotive 0.0 8 ABG -14% 3 Stronger . . . . . . . . . . . . . . . . . . . . . <- <- <-
Consumer SPECIALTY RETAIL - Auto Dealerships Driven Brands Holdings Inc 0.0 9 DRVN 0% 3 Stronger . . . . . . . . . . . . . . . . . . = . . . . .
Consumer SPECIALTY RETAIL - Auto Dealerships IAA` Inc 0.0 10 IAA 4% 5 Average . . . . . . . . . . . . <- <- <- <- <- <- <- <- <- <- . .
Consumer SPECIALTY RETAIL - Auto Dealerships America's Car-mart Inc 0.0 11 CRMT -10% 6 Weak . . . . . . . <- <- <- <- <- <- <- <- <- <- <- <- <- <- <- <- .
Consumer SPECIALTY RETAIL - Auto Dealerships Lithia Motors Inc Cl A 0.0 12 LAD -15% 6 Weak . . . . . . . <- <- <- <- <- <- <- <- <- <- . . . . . . .
Consumer SPECIALTY RETAIL - Auto Dealerships KAR Auction Services 0.0 13 KAR -7% 7 Weaker . . <- <- <- <- <- <- <- . . . . . . . . . . . . . . .
Consumer SPECIALTY RETAIL - Auto Dealerships Carvana Co 0.0 14 CVNA -23% 7 Weaker . . <- <- <- <- <- <- <- . . . . . . . . . . . . . . .
Consumer SPECIALTY RETAIL - Auto Dealerships Carmax Inc 0.0 15 KMX -12% 9 Weakest <- <- <- <- <- <- <- <- <- . . . . . . . . . . . . . . .
Consumer SPECIALTY RETAIL - Jewelry Stores Signet Jewelers Limited 0.0 1 SIG -4% 3 Stronger . . . . . . . . . . . . . . . . . . . . . = . .
Consumer SPECIALTY RETAIL - Music & Video Stores Netflix Inc 0.0 1 NFLX -4% 3 Stronger . . . . . . . . . . . . . . . . . . . . . = . .
Consumer SPECIALTY RETAIL - Specialty Retail Tractor Supply Co 0.0 1 TSCO 0% 1 Strongest . . . . . . . . . . . . . . . . . . . . . . . =
Consumer SPECIALTY RETAIL - Specialty Retail TravelCenters of America Inc 0.0 2 TA 0% 1 Strongest . . . . . . . . . . . . . . . . . . . . . . . =
Consumer SPECIALTY RETAIL - Specialty Retail Five Below` Inc. 0.0 3 FIVE -1% 1 Strongest . . . . . . . . . . . . . . . . . . . . . . . =
Consumer SPECIALTY RETAIL - Specialty Retail Pinduoduo Inc 0.0 4 PDD -1% 3 Stronger . . . . . . . . . . . . . . . . . . . . . <- <- <-
Consumer SPECIALTY RETAIL - Specialty Retail The ODP Corporation 0.0 5 ODP -2% 3 Stronger . . . . . . . . . . . . . . . . . . . . . = . .
Consumer SPECIALTY RETAIL - Specialty Retail Foot Locker Inc 0.0 6 FL -5% 3 Stronger . . . . . . . . . . . . . . . . . . . . . <- <- <-
Consumer SPECIALTY RETAIL - Specialty Retail Boot Barn Holdings Inc 0.0 7 BOOT -6% 3 Stronger . . . . . . . . . . . . . . . . . . . . -> -> . .
Consumer SPECIALTY RETAIL - Specialty Retail Sally Beauty Holdings Inc. 0.0 8 SBH -6% 3 Stronger . . . . . . . . . . . . . . . . . . . . . <- <- <-
Consumer SPECIALTY RETAIL - Specialty Retail Titan Machinery Inc 0.0 9 TITN -12% 3 Stronger . . . . . . . . . . . . . . . . . . . . . <- <- <-
Consumer SPECIALTY RETAIL - Specialty Retail Dada Nexus Ltd 0.0 10 DADA -22% 3 Stronger . . . . . . . . . . . . . . . . . . . . . = . .
Consumer SPECIALTY RETAIL - Specialty Retail EZCORP Inc 0.0 11 EZPW -5% 4 Strong . . . . . . . . . . . . . . . <- <- <- <- <- <- <- <- <-
Consumer SPECIALTY RETAIL - Specialty Retail Chewy Inc 0.0 12 CHWY -6% 4 Strong . . . . . . . . . . . . -> -> -> -> . . . . . . . .
Consumer SPECIALTY RETAIL - Specialty Retail 1-800-Flowers.Com Inc A 0.0 13 FLWS -9% 6 Weak . . . . . . <- <- <- <- <- <- <- <- <- <- <- <- <- <- <- <- <- <-
Consumer SPECIALTY RETAIL - Specialty Retail Etsy Inc 0.0 14 ETSY -11% 7 Weaker . . . . . <- <- <- <- <- <- <- <- . . . . . . . . . . .
Consumer SPECIALTY RETAIL - Specialty Retail EVgo Inc 0.0 15 EVGO -7% 7 Weaker . . <- <- <- <- <- <- <- . . . . . . . . . . . . . . .
Consumer SPECIALTY RETAIL - Specialty Retail Caleres Inc 0.0 16 CAL -11% 7 Weaker . . <- <- <- <- <- <- <- <- <- <- <- <- <- <- <- <- <- <- <- <- <- .
Consumer SPECIALTY RETAIL - Specialty Retail Revolve Group Inc 0.0 17 RVLV -11% 7 Weaker . . <- <- <- <- <- <- <- <- <- <- <- <- <- <- <- <- <- <- <- <- <- .
Consumer SPECIALTY RETAIL - Specialty Retail Franchise Group Inc 0.0 18 FRG -12% 7 Weaker . . = . . . . . . . . . . . . . . . . . . . . .
Consumer SPECIALTY RETAIL - Specialty Retail National Vision Holdings Inc 0.0 19 EYE -14% 8 Very Weak . = . . . . . . . . . . . . . . . . . . . . . .
Consumer SPECIALTY RETAIL - Specialty Retail Wayfair 0.0 20 W -20% 8 Very Weak . <- <- <- <- <- <- <- . . . . . . . . . . . . . . . .
Consumer SPECIALTY RETAIL - Specialty Retail PLBY Group Inc 0.0 21 PLBY 2% 9 Weakest = . . . . . . . . . . . . . . . . . . . . . . .
Consumer SPECIALTY RETAIL - Specialty Retail Medifast Inc 0.0 22 MED 0% 9 Weakest = . . . . . . . . . . . . . . . . . . . . . . .
Consumer SPECIALTY RETAIL - Specialty Retail Leslie's Inc 0.0 23 LESL -5% 9 Weakest <- <- <- . . . . . . . . . . . . . . . . . . . . .
Consumer SPECIALTY RETAIL - Specialty Retail Zumiez Inc 0.0 24 ZUMZ -10% 9 Weakest <- <- <- . . . . . . . . . . . . . . . . . . . . .
Consumer SPECIALTY RETAIL - Specialty Retail Marinemax Inc 0.0 25 HZO -11% 9 Weakest <- <- <- . . . . . . . . . . . . . . . . . . . . .
Consumer SPECIALTY RETAIL - Specialty Retail The Container Store Group Inc 0.0 26 TCS -14% 9 Weakest <- <- <- . . . . . . . . . . . . . . . . . . . . .
Consumer SPECIALTY RETAIL - Sporting Goods Stores Dick's Sporting Goods 0.0 1 DKS 1% 1 Strongest . . . . . . . . . . . . . . . . . . . . . . . =
Consumer SPECIALTY RETAIL - Sporting Goods Stores Academy Sports and Outdoors Inc 0.0 2 ASO -1% 1 Strongest . . . . . . . . . . . . . . . . . . . . . . . =
Consumer SPECIALTY RETAIL - Sporting Goods Stores Hibbett Inc 0.0 3 HIBB -10% 5 Average . . . . . . . . . . . . <- <- <- <- <- <- <- <- <- <- <- <-
Consumer SPECIALTY RETAIL - Sporting Goods Stores Sportsman's Warehouse Holdings Inc 0.0 4 SPWH -8% 8 Very Weak . <- <- <- <- <- <- <- . . . . . . . . . . . . . . . .
Consumer SPECIALTY RETAIL - Sporting Goods Stores Big 5 Sporting Goods Corp 0.0 5 BGFV -12% 9 Weakest = . . . . . . . . . . . . . . . . . . . . . . .
Consumer SPECIALTY RETAIL - Toy & Hobby Stores Build-a-bear Workshop 3.0 1 BBW 16% 1 Strongest . . . . . . . . . . . . -> -> -> -> -> -> -> -> -> -> -> ->
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